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SL.No Title Author No of 
copies 

1 Science Communication in Assam  Dutta,Ankuran &  Ray,Anamika 1 

2 Investigating Science Communication in the 
Information Age,Implications for Public 
Engagement and Popular Media ed,by 
Richard Holliman 

 1 

3  Research Methodology  Khasnabis,Ratan & Saha,Suvasis 1 

4 Mass Communication 
Theory:Foundations,Ferment,and Future  

Baran,Stanley J & Davis,Dennis K  2 

5  Introduction to Mass Communication:Media 
Literacy & Culture  

Baran,Stanley J 3 

6 The Journalists Handbook  Kamath,M.V 1 

7  Comparative Media Law and Ethics  Crook,Tim  1 

8 Principles of Advertising: A Global 
Perspective  

 Lee,Monle & Johnson,Carla 1 

9 Developmental Journalism  Murthy,DVR  1 

10  Communication for Development: Theory 
and Practice for Empowerment & Social 
Justice 

 Melkote, Srinivas Raj & Steeves, 
H Leslie  

1 

11 Communication & National Development  Joshi, P.C. 1 

12 Market-Driven Journalism: Let the citizen 
Beware  

McManus, John H  1 

13 The Sociology of Journalism  McNair, Brain  1 

14 The Media of Mass communication  Vivian, John  2 

15 Media Literacy   Potter, W.James 1 

16 Broadcast News Handbook: Writing, 
Reporting & Producing in a Converging 
Media World  

Tuggle, C.A & Carr, Forrest 
&Huffman,Suzanne 

1 

17  Women in Public Relations: How Gender 
Influences Practice  

Grunig, Larissa A  &Toth, 
Elizabeth Lance  &  Hon, Linda 
Childers 

 

18 The Routledge International Handbook of 
Children, Adolescents & Media edited by 
Dafna Lemish 

 1 



BOOKS PURCHASED 
DEPARTMENT OF MASS COMMUNICATION (2016-2017) 

19 How Media Inform Democracy, A 
comparative Approach edited  by Toril 
Aalberg & James Curran 

 1 

20  The Social Media Handbook edited by 
Jeremy Hunbinger and Theresa Senft 

 1 

21  Qualitative Research Methods for Media 
studies  

Brennen, Bonnie S 1 

22  Media, Communication and Development: 
Three Approaches  

Manyozo, Linji  1 

23  Democracy and the media: A comparative 
perspective edited by Richard Gunther & 
Anthony Mughan 

 1 

24  International Communication: A Reader 
edited by Daya Kishan Thussu 

 1 

25  Photo journalism: The Professionals 
Approach  

Kobre, Kenneth  1 

26  How to do Media and Cultural Studies  Stokes, Jane 1 

27  Introducing Communication Research :Paths 
of Inquiry 

Treadwell,  Donald  1 

28 Understanding media economics  Doyle, Gillian  1 

29  The New Ethics of Journalism: Principles for 
the 21st century  

 McBride, Kelly & Rosenstiel,  
Tom  

1 

30 Controversies in contemporary advertising  Sheehan, Kim Bartel  1 

31 The Indian Media Business  Kohli-Khandekar, Vanita  1 

32  News Writing  McKane, Anna  1 

33 Online Journalism: The essential guide   Hill, Steve & Lashmar, Paul  1 

34 A Student Workbook for public speaking: 
Speak from the Heart  

 Fassett, Deanna L & Nainby, 
Keth  

1 

35 Applying Communication Theory for 
Professional Life: A Practical Introduction  

Dainton, Marianne  & Zelley, 
Elaine D  

1 

36 Propaganda and Persuasion  Jowett, Gareth S  & Donnell, 
Victoria O  

1 

37  McQuail's Mass Communication Theory   McQuail, Denis 1 

38  A History of Communications: Media  and 
Society from the Evolution of Speech to the 
Internet  

Poe, Marshall T 1 



BOOKS PURCHASED 
DEPARTMENT OF MASS COMMUNICATION (2016-2017) 

39 Revolutions in Communication: Media 
History from Gutenberg to the Digital Age  

Kovarik, Bill  1 

40 A Social History of the Media: From 
Gutenberg to the Internet 

Briggs , Asa & Burke, Peter  1 

41 Mediamorphosis: Understanding New 
Media 

Fidler PENDING 
DELIVERY 

42  Writing for the Media  Raman, Usha 1 

43  A Handbook of Media & Communication 
Research: Qualitative & Quantitative 
Methodologies edited by Klaus Bruhn Jensen 

 1 

44  How to Conduct Surveys: A step-by-step 
Guide  

 Fink, Arlene  

45  Technology and Social Inclusion: Rethinking 
the Digital Divide  

Warschauer, Mark 1 

46  Media Ethics: Truth, Fairness and 
Objectivity  

Thakurta, Paranjoy Guha  1 

47 Radio Production   McLiesh, Robert & Link, Jeff  1 

48  International Communication: Continuity 
and Change 

Thussu,  Daya Kishan  1 

49 Understanding Community Media edited by 
Kevin Howley 

 1 

50  Media & Society edited by James Curran  1 
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1  Essential Radioskills  Steward, Peter. 1 

2 
 Development Communication :  Reframing 
the role of the Media  edited by Thomas L. 
McPhail .  

 
1 

3 
 Media, Communication, Culture :  A Global 
Approach  

Lull, James. 1 

4 
 Media Today :  Mass Communication in a 
Converging World    

Turow, Joseph. 1 

5 
 Crisis Communication in a Digital World 
edited by Mark Sheehan & Deirdre Quinn-
Allan 

 
1 

6 
 The Concise Encyclopedia of 
Communication edited by Wolfgang 
Donsbach 

 
1 
 

7 
 Handbook of Science Communication 
compiled by Anthony Wilson  

1 

8 

 Science Communication in the World :  
Practices, Theories and Trends edited by 
Bernard Schiele, Michel Claessens, Shunke 
Shi . 

 
1 

9 
 Communicating Science in Social Contexts 
:  New Models, New Practices edited by 
Donghong Cheng ...[et al] 

 
1 

10 
 Understanding Development 
Communication  

Joshi, Uma. 1 

11 
Science Communication in Theory and 
Practice 

Stocklmayer 
PENDING 
DELIVERY 

 


